
PAPER - V

  
MEDIA, CULTURE & SOCIETY

  
Objectives

  
a) To create a sociological understanding of Media and communication in 

contemporary   society. 
b) To encourage critical evaluation of the impact of mass communication on 

culture and society. 
c) To analyse the role played by the media in Indian society and its influence on 

socio-cultural change and development.  

1. Introduction 10 lectures 

 

Meaning and significance of Mass Communication. 

 

Mass Media: Indian scenario. 

 

Convergence and its significance.  

2. Structure and Social Environment of Modern Media 10 lectures 

 

Media as Business 

 

Media and the political environment 

 

Manufacturing Consent  Noam Chomsky  

     3.  Sociological perspectives on Media & Communication.     10 lectures  

 

The Frankfurt School  
i)  The Culture Industry  
ii)  Commodity Fetishism  
iii)  False needs and real needs  
iv)  One Dimensional man  

 

Semiology  
i) Signs, signifiers, signified 
ii) mythologies 
iii) Narratives 
iv) Denotation and connotation  

4.  Impact of the Media on Indian Society: Representation and  
Reception of specific groups in the print and electronic media.     17 lectures  

 

Children and Youth 

 

Women 

 

Middle Class 

 

Rural Society  

      



5. Media, Communication and Public Opinion  10 lectures 

 
Persuasion and Propaganda 

 
Image making and electoral politics 

 
Rumours, Fashions and  Fads, Panics and Urban legends 

 
Opinion Leaders and Polls  

6. Media, Communication and Social Change 18 lectures 

   

   Globalisation and Satellite Television 

 

   Role and Impact of Advertising 

 

   The Internet 
a. Cyber Societies and Virtual Communities 
b. The Internet and innovative programmes for  

marginalised groups 

 

   Interactive Media, Popular Culture and Social Change 

 

   The cell phone culture and its impact   

     7)         Media and Regional language markets                 10 lectures  

 

History and present scenario of regional language press 

 

History and present scenario of regional language television 

 

Regional language Cinema   
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